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AIGA RALEIGH

DESIGN COMMUNITY

JOBS PORTFOLIOS MEMBERSHIP  GET INVOLVED RESOURCES
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Community Meeting
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! Design For Geod S 8 movement to TIMA: WordPress Doctors
June 19, SUi3 7 By Amy Lyon ignite, accelerate and amalify July 10 | 6:00 pm

This month's Homegrown featured Michael Gowan, of Gowan design-driven socal change. Check HUB: How to Bulld a
Communications. Michael is a content strategst, writer, and Out our Desgn For Good projects. Value-Based Company
ed1or with more than 15 years of experience creating wed July 11 | 12:00 pm

content. His expenise was evident throughout Nis presentaton, _m TRIUXPA: UIE Webinar:
Research and Design for the UX
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TYPES OF CONTENT

INTERVIEWS INFORMATION INSPIRATION

¢ studio spotlights ¢ hands-on techniques ¢ Vvisual essays
¢ |ocal designers ¢ member tips & tricks s design for good

s design heroes ¢ design & business ¢ design quotes
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What I Learned at How Design Live
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ABOUT US EV

Face of the City: Uptown

What I learned at HOW Design Live San Francisco (in 10 Easy Steps):

5 Questions: Dana
Tanamachi

man taught me just how much success can come from starthing'y pubic fallures. Reject]
a0 AIGA committee, and openly mocked on a Sog, Debbie turned the negatives Into positives, bec
uniess you give up.” An Inspiring story toid with enormous helpings of bumiity

fwnat §

taught me to respect my influences and embrace the things 1 love, no matter ho
cated they may seem—in RS case, text scrawied on SI9nage throughout the South iInflyenced ¢
that he's crafted for manufacturers of beer, whiskey, and other spirits, iInciuding Jack Daniels. Oh,
beauty in imperfections, which ['ve heard at least a dozen times, but is finally starting to sound ke

old me 1's perfectly OK 10 sted! from other artists—in fact, R's practically reguired
done before, But O Mmatter how hard | may try 1o stedl, [ put My own Dersonal SpIin ON 2%y wo
something new.

fumaw forced me to talk to two strangers, and now 1've got two new designer buddies,
from the PGA, and Desiree from a private school in San Jose/Diego? (In the process we were req
to brainstorm features for 8 magical baby stroller and dream up 2 Swiss army knife for pirates
prospective investors should contact us iImmediately,)

cler asked me to picture myself in 2020, and think about who needs to know about that
fessional cream, and how | Can redch Ot 10 them and make them care. Already working on &,
Thanks for the nudge.

ry Inspired me to open my sketchbook, and ['ve realized that two minutes a day 's
netly do-able, and more often than not It leads to much more. Ten days 1, those sketches
dlready starting 10 Suck a lot kess, and I'm seeing the world in 2 sightly dfferent way.
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: Giving voice to the community of'design in North Carolina.
¢l Resources for design for good and ... 121 Raleigh, NC - raleigh.aiga.org
¢ Partnership with Good magazine br... 62
3,724 917 1,777
¢ From the blog: Recap | Designing B... 2,186 o e
Total Likes Friends of Fans People Talking About This? Weekly Total Reach
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Content Overview Apr 24, 2013 - May 24, 2013
e % of pageviews: 100.00%
Overview
® Pageviews Unique Pageviews
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Pages on this site were viewed a total of 4,170 times
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INSPIRATION ABOUT AIGA  WHY DESIGN? EVENTS & COMPETITIONS

AIGA, the professional association for design, is
committed to advancing design as a professional
craft, strategic tool and vital cultural force.

A PLACE WHERE 1
THRIVE

Member Contribution by Amy Lyons May 2, 2013
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I've been an AIGA member since | moved to Raleigh in Swiss poster master
2009, and in that time | have gained so much through @FFeixen is today's
what | have given to the chapter. As a chapter, our * LJesSIgnionuy vnida
mission is to create a place where design thrives. What | Q oterungliesign More

found through my involvement with AIGA Raleigh is a
place where | thrive, too.
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Curated by Jennifer Sterling on May 2, 2013




“Design is about
communication, and it
takes more than pixels

to communicate”
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Calling All Designers: Learn to Write, A List Apart
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Need ideas for content? | got ‘em:

e Ask a mentor/designer series

¢ Designer Life Lessons (things learned on the job, advice to newbies)
e New Member Spotlight

e Student Spotlight

e Sponsor spotlight

e Design Trends

e Typography, handlettering

e Career Development series

® Rising Stars

e |_eadership skills

® Your best work, case studies

e Design Doing Good (pro bono projects, impact of good design)

® Passion projects

® Green Design, Living Principles

¢ Printing Information - new/different techniques, trends, guidelines
® Design Disciplines



Need ideas for content? | got ‘em:

® Design styles overview - characteristics, history, examples
e Design Entrepreneurship - designing products, selling works
e Hands-on techniques- incorporating into work
® Tips, techniques, tutorials
® Photography tips - shooting your own stock, textures, product shots
e Webinars, podcasts, resources for designers
e Studio Spotlights
e profile a project
e profile DFG efforts
e Interviews with local design related people/organizations
¢ Interviews with "design stars"
¢ Design for Good profiles
e Visual Essays, "Found Design" or "Design Discoveries" in the Triangle



